
TARGET AUDIENCE:TARGET AUDIENCE: Males 28-49, primarily light beer dMales 28-49, primarily light beer drinkeinkers,s,

secondarisecondarily specialy specialty drinkers.y drinkers.

LIQUID:LIQUID: A fullA full-f lavor beer, rich in color with great amber taste. 3.7glavor beer, rich in color with great amber taste. 3.7g

of caof carbs and 114 calories. 5% alcohol by volume.bs and 114 calories. 5% alcohol by volume.

PACKAGES:PACKAGES: 4/6 and 2/12 4/6 and 2/12 LNNR slope shoulder bottles with sleekNNR slope shoulder bottles with sleek

contemporary APL label & 1/2 and 1/6 barrels.contemporary APL label & 1/2 and 1/6 barrels.

MARKETING SUPPORT:MARKETING SUPPORT: 

• PPrint, Radio, Outdoor and Inteint, Radio, Outdoor and Internet.net.

• A complete line of POS and Signmaking.A complete line of POS and Signmaking.

• A full line of PPG items, including glassware, coA full line of PPG items, including glassware, coasters and tap masters and tap marker.ker.

SHELF PLACEMENT:SHELF PLACEMENT: Place Michelob ULPlace Michelob ULTRA Amber next toA Amber next to

Michelob ULTRA for a strong ULMichelob ULTRA for a strong ULTRA family presence, and on theA family presence, and on the

opposite end of the Michelob Family from AmberBock. opposite end of the Michelob Family from AmberBock. 

©2005 Anheuser-Busch, Inc., Michelob® ULTRA® Amber Beer, St. Louis, MO

114 calories, 3.7g carbs, 1.2g protein and 0.0g fat, per 12 oz.


