e new Look of LIGHT BEER

+ |F YOU EXPECIEMOREERGNMIEESSEESISHSREUNE BEER.

TARGET AUDIENCE: \ales 28-49, primarily light beer drinkers,

secondarlly specialty drinkers.

LIQUID: A full-flavor
of carbs and 114 calories. 5% alcohol by volume.

PACKAGES: 4/6 and 2/12 LNNR slope shoulder botlles with sleek

2 and 1/6 barrels.

MARKETING SUPPORT:

e Print, Radio, Outdoor and Internet.

* A complete line of POS and Signmaking.

* A iUl Iine of PPG items, including glassware, coasters and tap marker.

SHELF PLACEMENT: Place Michelob ULTRA Amber next to
Michelolb ULTRA for a strong ULTRA family presence, and on the
opposite end of the Michelob Family frorn AmberBock.
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